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Abstract
Computer and internet are invading the world changing all cultures and
affecting people behavior. Although, internet has facilitates the way of living including
business tasks, and data transactions, it has threaten all the cultures and traditions.
The collaborative environment of Internet is characterized by its exceptional excellence
of the intermediate. Internet is becoming an important tool to every individual globally
and specifically in Europe. Nowadays, it is related to everything including education,
business, and even the social lives. The facilitations of the internet has attracts all the
people to be users until the internet addiction have explore and increase. The following
paper demonstrates the role of internet in different aspects and examines its impact on
people behavior. The first part talks about internet in business in order to show the
improvement, development, and facilitation it has added to transactions between
companies in a way that no one can imagine a business process without internet.
Second part will include the internet in the education sectors, where online learning is
now implemented in the majority of schools and universities. The third part talks about
internet in social life in order to describe the changes it has occurred in cultures and
traditions. As a conclusion, internet is very important in facilitating human lives in all
their actions, however internet addiction that means people can live or do anything
without internet influence negatively cultures destroying traditions and believes.
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1. Internet in Business
People are always looking for developments and improvements that can
make their way of living much easier, therefore inventions and discoveries focuses
on technology and internet to enhance the speed and quality in transactions in the
whole world. The internet is affecting people in everything changing the old methods
and techniques in doing business, education and even entertainment. Communication
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between cultures starts through some trades transactions and developed to be over
mobiles and emails, until it connect the world in a way that there is no distance and
no boundaries between countries anymore (Robbins, 2000).
Business was before internet based on the manual methods in all the
departments and in every transaction. People used to wait a long period to get their
need or claim accomplished. Moreover, it was necessary and obligatory that the
person come to the location of the organization to get what he wants whether it was
shopping, buying, or claiming. The quick development of internet services has
offered business the opportunity to expand overseas which increased the competition
(Willinger, & Govindan, & et.all, 2002).
Companies tend to turn all the processes from manual to electronic that
requires a change in strategies and tactics. The new methods and techniques adopted
in the shed on internet are leading to a change in people behaviors such as
employees’ resistance (Pannu & Tornar, 2010). First electronic business includes all
the business that uses electronics and internet as the main system for their
operations. While, e-commerce describes the financial transactions through internet,
and e-marketing means all the advertising strategies that takes place through internet.
2. Internet and Games addiction
E-games was found before 1990’s, however they are well known and attract
a high number of users from the world through face book. Face book is a social web
application that permits to its users to contact with the surrounding, involving in
different culture, and new friends. Moreover, it provides the users with business
information, knowledge, and entertainment.
E- Games are games played over some form of computer network especially
internet. In the past and before internet, games have always used whatever
technology was current: modems, and hard wired terminals before modems. The
success of online gaming has reflected the overall expansion of computer networks
turning it from small local networks to the Internet and the growth of Internet access
itself. Online games ranges from simple text based games (played by one player) to
games incorporating complex graphics and virtual worlds (played by many players).
Many online games have associated online communities which makes online games
a form of social activity.
Teens can spend most of their time sitting by the computer or in the internet
café for a long time without eating anything. In addition to the medical effects, egames can have negative influence on people’s life since it leads to the lack of
physical activities among children which makes them less active and
communicative. Moreover, playing e-games especially that consist gambling such
as poker may be very dangerous in a way that it can be a gateway to gambling
problems.
3. Internet and Social Media
Internet communication is always updated with new ideas and features
which turn the user to be addicted in order to keep following up to reach the highest
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levels and beat his friends. The use of e-games are isolating the user long time away
from people which means that Internet communication takes time which may be for
working or studying and makes the user sit on the computer for several hours which
cause many medical problems such as vision problems, headache, and many others.
Many users don’t use the internet in the right way since he/she publish
anything which let them give up their privacy, and most of their contacts do not care
about this much of information they are exposed to, the changes in the relationship
status, the every single detail in their own life. The extra publish of the personal
information sometimes threaten the privacy of people in a way that influence their
lives negatively. There is a noticeable phenomenon that occurs on face book, any
user on face book can sometimes add different names that have the same pictures
accompanied with different information. This occurrence leads to different problems
that are represented by the fake accounts. The fake accounts that are created on
different user’s information cause a social problem which lead to the lack of trust
(Gould, 2009). Therefore people are requesting from social media to increase the
privacy and control on their personal information. In another words, there is no
problem if people read the published stories but they don’t have the right to take it
and use it as their authority which has negative impact especially on business.
The main problem facing the people these days is the absence of the privacy
through the social media which is the main role in increasing the stress in the
relationships and communication. People are now easily to follow and be watched by
strangers without their acceptance because anyone can search any name on “Google”
and then follow the name to the social media. Although, the user can ignore, the
follower can “save” or “copy” all the information about the person. The social media
is against the privacy that is a right for every person whatever his/her career is about.
The published information can be an easy reach for anyone through internet in
general and social media specifically. Media is a social communication network
which allows people to communicate with others since they receive the information
that the sender want to send through films, videos, advertising and other forms such
as cartoon. Some of the production media produces sends violence scenes. They
claim that it has positive impact on the children since they will understand that it
always harm the one who perform violence. On the other hand, the nongovernmental
organizations say that violence is not accepted on any type of media since the
children will memories the action of the character that he like in order to imitate him
in similar situation.
People used to live in a group which is called society. The old concept of
society was known as face to face social relationships between people in a specific
place taking into consideration the importance of each individual’s privacy.
However, there were people who like to invade other’s security and know their daily
information in order to use it in their communication, business, or to satisfy their
curiosity. Along the improvement in technology and media, the privacy of people
started to be public. The development in communication tools facilitate connecting
people overseas, which indicates that the small social groups have expanded
producing an attractive target for curios people.
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After the development of internet, companies and individuals focus on
creating social pages that can facilitate the communication between people. A lot of
names can be mentioned in this case, such as Twitter, MySpace, Messenger, Face
book and many other names that still used in specific country or limited places. One
of the most popular social WebPages that have been successfully expanded and used
by unlimited users over the whole world is face book; therefore the privacy and
information security was an argument that creates several points of views. Some
argue that internet and social media respect the privacy, while other build their
arguments on the basis of the absence of privacy need. Many developments have
taken place on the face book web page which introduces many application that
satisfy the users claims, however each development have been accepted from a part
of users and rejected from other users. The acceptance and reaction of internet users
is related to the differences in cultures. Based on my beliefs in some traditions that
care for privacy and information security; the privacy of information published on
social media and internet in general must be completely optionally. Some people are
interested in showing all their information sharing their privacy with all their friends,
while others don’t trust internet security; therefore they want to protect their privacy.
The founder of face book claims that if he gets the chance to recreate face
book, he will make the information available for public since he think that the
privacy is not important anymore (Boyd & Ellison, 2007) . Face book was created in
a way that the respect individual’s privacy, which mean that friends only can read
what the user publish. The user have the right to accept or ignore the application that
does not access his personal information, however, now the user can add the
application if he permit it to access all his personal information. People have the
desire to connect their favorite music, restaurants, and brands, therefore Face book
launches customized pages about businesses or celebrities in order to advertise for
their popularity (Greenstein, 2009).
Internet has the option that allow the user to join their favorite pages and the
option share that let anyone to read the post. This fact lead Face book founders to say
that it will work with different websites in order to permit the business to advertise
for their pages. The only threats on social media for advertising are that the
published idea can be stolen due to the absence of the security. The threats from
attacks can expose the information of the user to be published on different pages
which lead to the loss of the real founder of this specific topic. The threats and the
weaknesses are related to privacy; since they occur against the whole system.
Almost all pages that operate online have experienced a lot of security threats
because the internet is public and can be accessed by hackers.
There is a part of users who think that social media creates a lot of pages in
order to push the individual to put extra information about his/her interests, hobbies,
and jobs. People from different ages are using social media and publishing their
personal information, in addition to the routine activities that happen daily with
them. Many users do not use the social media in the right way since he/she publish
anything which let them give up their privacy, and most of their contacts do not care
about this much of information they are exposed to, the changes in the relationship
status, the every single detail in their own life. The extra publish of the personal
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information sometimes threaten the privacy of people in a way that influence their
lives negatively (Hakansson, 1989). A noticeable phenomenon occurs on social
media, any user on face book can sometimes add different names that have the same
pictures accompanied with different information. This occurrence leads to different
problems that are represented by the fake accounts. The fake accounts that are
created on different user’s information cause a social problem on face book which
lead to the lack of trust (Gould, 2009). Therefore people are requesting from face
book to increase the privacy and control on their personal information. In another
words, there is no problem if people read the published stories but they do not have
the right to take it and use it as their authority (Thompson, 2008).
Internet has great advantages in strengthen the communication and
expanding the social bounds between people. However, privacy is an important
human characteristic that must be respected and strengthens.
4. Effect on people
The internet has influenced the people in many ways and has served the
society by increasing the skills and bringing wider views and knowledge, it also
increased the imagination of human being through e-learning, e-commerce, and etrading. However, it wastes time through chatting and e-gaming.
There are many positive aspects for internet usage. Some of them are the
following: Internet is a tool for entertaining people by online gaming. Making bigger
social chain by making new friends on the net. The e-mail is essential for
communication in business, family, and friends. It is beneficial since it is free. There
is much information that can be found in internet including very wide subjects.
Many services are found in the internet as online banking, job applications, and
ticketing. Internet shopping is becoming more spread including buying and selling of
products.
Internet has many negative aspects, some of them are it is a source of
unlimited information, whether it is true, fake, good, bad, correct, and incorrect
information. The imaginary use of the internet to do things that can be done by
human resources. Causing economic troubles and problems for local business. The
addiction of people to this tool is also one of the negative sides. If the internet is not
used for knowledgeable cases it is considered a waste of time (Villines, 2012). About
four-in-ten of all people in Britain (43%), Russia (43%), Spain (42%), Lithuania
(39%) and Poland (39%) say they engage in social networking. In Germany (35%),
France (35%), and China (32%), about a third of adults do so. Germany, France, and
Japan are the only countries polled where more internet users say they do not go on
social networking sites than say they do (Pew global, 2011).
As a conclusion, Internet is very important in every aspect nowadays to a
high extend which means that people can’t do anything without internet. Add to that,
internet has direct impact on the behavior of people of all age, gender and
educational background.
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